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Research Proposal
Limitations and success factors of Singapore tourism Industry 
1.0 Introduction
This research aims to explore the limitations and success factors of Singapore tourism. In recent year, the world’s largest industry sector is the tourism and hospitality industry. In recent year, tourism industry becomes the most important industry in many countries. The number of tourists has risen from just 25 million in 1950 to 600 million by the end of the millennium (Baum, 1996) and it is estimated to represent 12 per cent of the total gross world product (Zyl, 1990).
Eadington and Redman (1991) stated that international tourism plays a significant role in the economic development of many countries and has a major impact on the economy in terms of employment and the regional development of countries (Ridley, 1995). Tourism industry creates jobs and increase income for citizens through foreign exchange. It provided 200 million jobs in 1999 and was projected that 5.5 million new jobs within the industry would be created each year until 2010 (Gerrard & Cunningham, 2000). In countries where tourism is an important industry, the tourism growth rate exceeds merchandise and total export earning growth rates.

1.1 Aims
This research aims to accomplish the investigation in the limitations and successful factors of Singapore tourism industry in terms of:

· Why do tourists choose to come to Singapore?
· How does Singapore government increase the number of tourists visiting Singapore?
· How long do tourists stay in Singapore? 

· The competitors of Singapore tourism industry.
· Why do tourists do not choose to come to Singapore?

· General feedback by tourists that they are not getting value for money.
1.2 Background

Yong, Keng & Leng (1989) stated that as air travel becomes more widely available and long haul trips more common, more people form the West are traveling to the East. This is an opportunity for countries in the East, especially Singapore to develop their tourism industry in order to attract tourists from many countries on the world. Weiermair (2000) said that tourism involve in essence a fair amount of cross-cultural experience and experience gathering on the part of both the tourist and the supplier of tourism services.

Singapore is a small island city state, located at the southern tip of the Malaysian Peninsula and it cannot claim to be a natural tourist destination. However, Singapore government invests on tourism very much. Thus it now becomes a major industry and Singapore became one of the largest tourism industries in the Asia Pacific region. According to the World Tourism Organization (1988), Singapore ranked second out of 11 Asia Pacific countries, in 1986, in terms of tourism receipts and was exceeded by only Malaysia and China in terms of visitor arrivals in that year.
1.3 Scope

This report implements the research on different kinds of tourists come to Singapore. It investigates on tourists that come to Singapore and stay at different hotels such as budget hotels, three star hotels, four star hotels, five star hotels or stay with their relative and the purposes of tourists such as they come to Singapore for holiday, working or medical check up ?

1.4 Objectives

The main objective of this report is to research why tourists choose Singapore as their holiday destination. Singapore can attract tourists from many countries because English is one of its numerous official languages; it is generally easier for tourists to understand when speaking to the citizens of the country. Singapore has many shopping centers such as Orchard Road, Vivo city, Bugis with many famous brands on the world. Transportation is very modern and it increases the convenience for tourists. 

Thailand, Malaysia and Indonesia are strong competitors of Singapore tourism. Singapore is a small island and it does not have famous entertainment are like Thailand, Genting in Malaysia and beautiful beach like Bali of Indonesia. In addition, Singapore currency is higher than other countries in East Asia.
Singapore government encourages tourists come to Singapore building the newest and largest shopping center in Singapore, Vivo city at Habourfront, building Songs of Sea at Sentosa and the newest project is Marina Sands at Marina Bay. Furthermore Singapore is building the casino to attract tourists.
In addition, this report implements the research about why a few tourists don’t feel Singapore is an exciting place to visit. Base on the feedback, it proposes the methods to improve.
2.0 Literature Review
2.1 Existing frameworks/ models/ arguments
These are some literature reviews of global tourism:
Tourism is now one of the most important industries in the global economy. Kvist & Klefsjo (2006) presented that in Sweden, consumption by tourists grew to about US$16,500 million in 2001, which represented a 10 per cent increase on the preceding year, and a five-year growth of almost 25 per cent since 1997. Tourism is one of major industries in Sweden and it assists Sweden earn a lot of money. 
In recent years, China’s domestic was developed quickly and it is faster then international tourism. According to Wang & Qu (2004) 784 million Chinese citizens traveled within the country, spending RMB 352.2 billion (US$43.6 billion). 

Haley & Haley (1997) indicated that Vietnamese Government has targeted the tourism sector in its economy for strategic foreign direct investment (FDI). Vietnamese Government invests in famous place in Vietnam such as Ha Long Bay, Da Nang, Nha Trang to attract tourists within Vietnam and from other countries. The benefits of tourism include increasing foreign exchange for Vietnam, innovating the infrastructure, increasing full-time and part-time employment. 
Reisinger & Turner (1999) presented that tourism forecasts show that Japan will be the main source of international outbound tourism in the late 1990s and early 2000s. Currently, Japan is the largest and the most important single source of international tourists to Australia representing 21 per cent of all international visitors. This market has also increased its visitation to Queensland, the major tourist holiday destination in Australia. The percentage of Japanese tourists visiting Queensland has been the highest, reaching 77 per cent of total visitors in 1996.
Beside the global tourism literature review, these are Singapore existing literature review.

According to Wilson (1994) Singapore is a highly open economy in which both merchandise exports and tourism receipts play a key role in the determination of domestic growth and macroeconomic stability. Although Singapore has a strong tourism industry, Singapore government intends to develop Singapore tourism to become the most interesting place in Asia.
Other authors, Haley and Low (1998) argued that Since the 1970s, policy makers and academics have touted Singapore as a regional model for its economic growth; economic zones; public housing and town planning; technological upgrading; public transportation; traffic and environmental management; successful demographic transition; cleanliness; absence of corruption; efficiency, bureaucratic transparency and freedom of red tape; magnificent airport and national airlines; and strategic direction. Therefore Singapore is a country that tourists want to choose for their holiday and it is considered one of the best places in the world to do business. 
In addition, Ridley (1995) presented that tourism in Singapore has been found to promote cultural diversity, a sense of cleanliness, and a feeling of pride. The important reason that many tourists come to Singapore is because Singapore is a green, safety and clean countries. It has many nationalities such as China, India, Indonesia, and Malaysia.
Beside that Pine, Chan and Leung (1998) argued that Singapore and Thailand, notwithstanding the severe economic conditions, were able to achieve a slight increase in tourist arrivals. 

Wong and Kwan (2001) stated that the strategic location (international and regional airline hub) and the unique competitive structures have created strong economic advantages for the rapid growth of their hospitality and tourism industry in Singapore. That is the reason why many companies choose Singapore to invest in hotel property and tourism infrastructure. Singapore tourism is ranked as the third most important industry in Singapore and earns about US$5 billion per year and contributes approximately 6.5 per cent to Singapore’s Gross Domestic Product. 
Finally, Pawitra and Tan (2003) presented that in the global tourism industry, increased competition for tourists has spurned many countries and cities to specialize in developments that will give them an edge over their competitors. Singapore understands the usefulness of applying the image strategy in order to market its tourism industry. 

2.2 Proposed frameworks/ models/ research focus

The above literature reviews about the global tourism present very clear about global tourism. Nowadays, tourism because the largest industry in the world. The number of tourists that travel within the countries and go to another countries increases every year. Many countries saw the importance of tourism and develop their own tourism industries in order to attract tourists.

Tourism is one of the largest industries in Singapore. The above literature reviews presented appropriate about aspects of Singapore tourism industry. Although Singapore only a small island and does not have natural resource, Singapore government also intended to develop Singapore tourism. Therefore, Singapore now becomes one of countries on the world that has strong tourism industry.  Singapore is a clean, green, and safety country. It is a shopping heaven with many shopping centers. Singapore government also invests very much in entertainment such as Sentosa and the newest project, Marina Sands. Those are the reasons why Singapore becomes one of the most interesting places on the world that tourists choose for their destination.
3.0 Methodology

3.1 Philosophy & approach
Philosophy

Positivist paradigm is also referred to as scientific, empiricist, quantitative or deductive. Quantitative approach ranges from simple counts such as the frequency of occurrences to more complex data such as test scores and prices (Saunder, Philip Lewis & Thornhill, 2003). It involves the gathering and analysis of numerical data. This report uses quantitative approach to collect data form tourists that come to Singapore. It collects tourists’ information in terms of: 

· Where are tourist come from? 
· What is tourists’ age?

· Why do tourists come to Singapore?

· How do tourists feel when they come to Singapore?

· Where is the most interesting place in Singapore?

· Who do tourists come to Singapore with and how much they spend?

· What do tourists want to see when they visit Singapore next time?

The Philosophy assist Singapore know much about its tourism industry and it will help other countries know how to develop their tourism industries if they want to invest in tourism.
Approach
Deductive approach begins with hypothesis/ theory and gathers data to test the hypothesis/theory. In deductive approach, a possible explanation come first and the data are collected later to confirm or negate the explanation.  Therefore deductive approach is used for this research. This research begins with theory “Singapore is a country that has a strong tourism industry”, and then it collects information about Singapore tourism base on the number of tourists come to Singapore every year, why they choose Singapore for their destination? And how they think when they come to Singapore?”. Finally, it uses this data to test the theory. 
3.2 Strategy to be adopted

Survey is a popular and common strategy in business and management research (Saunder, Philip Lewis & Thornhill, 2003). Survey strategy is used to collect a large amount of data from a sizable population in a highly economical way. In addition, a survey strategy is perceived as authoritative by people in general. This is because this strategy allow researcher do the comparison easily and it is easily understood. 
3.3 Methods to be adopted to collect data

The methods that are used to collect data are interview and questionnaire. Data is collected by interviewing 30 tourists and asking 200 tourists fill the questionnaire form.

Questionnaire survey comes in variety of forms and is used when quantified information is required concerning a specific population. Researchers use questionnaire method to collect information of wide range of tourists. 

Interview method assists researcher collect richer data about the tourists and can control over the situation. In addition, it can embellish upon points and reiterate points that they may not have been able to do in a questionnaire survey.
3.4 Methodological steps

Step 1: Find the topic. In the first week, I will choose the areas of topic that I do the research.

Step 2: Refine aims, objectives. I will spend two weeks to think what I should do in the research in terms of research questions and the objectives.

Step 3: Review existing literatures. From week four to week eight, I will look for articles and journals relate to global tourism and Singapore tourism.

Step 4: Prepare the survey questionnaires and interview questions in week nine and ten. 

Step 5: Do the survey. From week eleven to week eighteen, I will send the letter to tourism services in other countries to get feedback, do the survey questionnaire and interview tourist at Sentosa, Vivo city, Orchrad Road and Changi Airport.

Step 6:  Data analysis. In week nineteen, I will analyze data by SPSS software.

Step 7:  Write research form week twenty to twenty-three.
Step 8: Submit the report in week twenty-four.
4.0 Data Requirements

4.1 Source of data & criteria
Researcher did the survey on tourists come to Singapore, for example we do the survey at the famous places that can attract tourists such as Sentosa, Vivo city, Orchard Road, Changi Airport. 
4.2 Respondents & selection criteria

Interview

	
	
	Gender
	

	
	
	Male
	Female

	
	18 - 25
	4
	3

	Age Group
	25 - 35
	3
	2

	
	35 - 45
	5
	1

	
	45 - 55
	3
	3

	
	55 - 65
	2
	4


Questionnaire

	
	
	Gender
	

	
	
	Male
	Female

	
	18 - 25
	37
	33

	Age Group
	25 - 35
	25
	15

	
	35 - 45
	17
	18

	
	45 - 55
	16
	14

	
	55 - 65
	12
	13


4.3 Tools to be used to analyze & collect the data

Tools are used to analyze and collect data is SPSS, radio tap, Minitab.
5.0 Difficulties and Limitations

5.1 Sources – consent from organization
In any research, it is almost inevitable that some potential difficulties or limitations will arise.  When researchers do the survey, they need the agreement of organization. For example, when researchers want to interview or do the survey questionnaire with tourist groups, the tourist groups sometimes may not agree.
5.2 Respondents – agreement to participant

There are some major disadvantages in the data collection process. Tourists sometimes do not agree participate on interview, answer the questionnaire or answer all. When tourists implement interview or answer the questionnaire, they sometimes has bias.

5.3 Difficulties in administration of research instruments

The purpose of tourists come to Singapore is to travel, so they may not spend their time for doing survey questionnaire, interview. 

There are some possible solutions for minimizing these limitations. Researchers must choose appropriate time to do the survey such as when tourists are free or take a rest. Researchers should give tourists small gifts when they interview tourists. They are more willing participate on the interview. In addition, the data should keep confidential.
5.4 Lack of data interpretation and analysis skills

Data that is collected from interview is difficult to interpret and data that is collected from survey questionnaire is difficult to analyze. These limitations can be reduced by using SPSS software.

6.0 Resource Requirements

6.1 Cost of undertaking
The costs of undertaking research are estimated around 700 Singapore dollars. It includes the costs of printing questionnaire papers; transportation is required to complete the proposed research. In addition, it also includes the small gifts for tourists that are interviewed. Finally, cost of pre-paid envelopes that send to tourism services of other countries in order to ask why tourists do not choose to come to Singapore.
6.2 Equipment / software needed

· Computer with internet access to download journals about global tourism and Singapore Tourism.
· Radio tap is used when interview tourists.
· Minitab

· IT facilities of SPSS program for analyzing data

7.0 Timetable/Schedule

7.1 Phases of research project
Step 1: Find the topic


Step 2: Refine aims, objectives

Step 3: Review existing literatures

Step 4: Prepare the survey questionnaires and interview questions

Step 5: Do the survey

Step 6:  Data analysis

Step 7:  Write research

Step 8: Submit
7.2 Gantt chart

	
	
	
	
	Week
	
	
	
	

	Action
	1
	2->3
	4->8
	9->10
	11->18
	19
	20->23
	24

	1) Find the topic
	 
	 
	 
	 
	 
	 
	 
	 

	2) Refine aims, objectives
	 
	 
	 
	 
	 
	 
	 
	 

	3) Review existing literatures
	 
	 
	 
	 
	 
	 
	 
	 

	4) Prepare for questionnaires paper and interview questions
	 
	 
	 
	 
	 
	 
	 
	 

	5) Do the survey
	 
	 
	 
	 
	 
	 
	 
	 

	6) Data analysis
	 
	 
	 
	 
	 
	 
	 
	 

	7) Write research
	 
	 
	 
	 
	 
	 
	 
	 

	8) Submit the report
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Appendix 1:
                                 TOURISM IN SINGAPORE

1. What is your country of origin?  ____________________

2. What is your age?

( 18-25
( 26-35
( 36-45
( 46-55
(56-65

3. What is your race?    
( Malay
( Indian
( Chinese
( Others ………….……

4. How do you feel about Singapore?

( Excellent
( Good
( Average
( Bad

5. What is your visit purpose?
( Business


( Tourism/Vacation


( Family Visiting


( Medical Check-up


( Others ………….

6. Where is the most interesting place in Singapore?

( Sentosa

( Singapore Zoo

( Shopping Centre

( Traditional Place

7. Do you feel Singapore is very safety?         
( Yes

( No

8. How do you feel about transportation in Singapore?


( Excellent

( Good

( Bad

9. What is your frequency of visit to Singapore?

( 1


( 2


( 3

( more than 3

10.  Who do you go to Singapore with?


  
( Friends
    
( Family

(Alone

11. Roughly, how much do you spend during your stay?

( < $500

( $500 - $1000

( $1000 - $2000

( more than $2000

12. Spend on what?     

( Shopping

( Food

( Sight Seeing
( Medical

13. What do you want to see after next time you come to Singapore?
( more shopping mall

( casino         ( others ………………
THANK YOU FOR YOUR TIME !!!
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