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History
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§ Late 90’s/early 2000’s athletes were part of 
Grand Opening celebrations at new Dunkin’ locations

§ Dunkin’ was looking for ways to give back to community

§ In 2003, Dunkin’ and Special Olympics partnered to 
create Cop on a Rooftop

History
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What is 
Cop on a Rooftop?
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§ Annual fundraiser for Law Enforcement Torch Run 
benefitting Special Olympics 

§ Local law enforcement take to the roofs to raise 
awareness and donations

§ Day to celebrate Special Olympics Athletes

What is it?
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§ 2017 marked the 15th consecutive year 
§ In 2003, 9 stores raised $21,000 
§ In 2017, over 270 stores raised over $700,000

§ To date, nearly $4 million raised for Special Olympics

What is it?
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Best Practices

8



§ Designate event leaders to be main contacts
§ Book law enforcement & confirm locations
§ Best not to reach out to departments/stores individually

Best Practices
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§ Special Olympics & Dunkin’ Utilize partnerships with local 
media/sports teams
§ Live radio remotes/TV broadcasts 
§ Mascot/player appearances 
§ Encourage to post to social media

Best Practices
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§ Law Enforcement Enthusiasm
§ Stores with engaged law enforcement raise the most dollars
§ Fun interaction with guests on the roof and in drive-thru
§ Recruit Special Olympics Athletes 
§ Get creative (bullhorns, signs)

Best Practices
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§ Real-time Social Media Presence
§ Important to post pictures/video during the hours of your event
§ Tag Dunkin’ and local Special Olympics /Torch Run in posts
§ Use #CopOnARooftop

Best Practices
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§ Build solid partnerships with media partners
§ After 15 years, Chicago owns morning media on event day

§ Radio/TV reach out to us for involvement
§ Top trending hashtag for consecutive years

Best Practices
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Promotional 
Materials
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Timeline

19



Timeline
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5 Months  

Kickoff Meeting      

Eligible Dunkin’ 
Store List Finalized

SO Begins 
recruiting Law 
Enforcement 
participants

60 days

Video/Photo Shoot 
with Local Law 
Enforcement & 

Athletes

Ongoing: SO/DD 
Outreach to 
confirm store 
participation

30 days

Final Locations 
Confirmed

Send Press 
Releases/Book 

Media

Begin promoting 
the event on social 

media

Local Law 
Enforcement reach 

out to store 
managers for DOE 

logistics 

2 weeks

Promotional 
Materials arrive at 
Dunkin’ Locations

Confirm 
Media/Mascot 
Appearances 

Local Law 
Enforcement 
confirm DOE 

logistics with store 
manager

Event 
Day

Use the hashtag 
#CopOnARooftop



Next Steps
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§ Interested in holding a Cop on a Rooftop event:
§ Discuss the opportunity with your local Special Olympics Liaison
§ Liaison should contact Sandy Nash, Special Olympics Illinois

§ Phone: 309-888-2562
§ Email: snash@soill.org

§ Special Olympics IL will filter requests to Dunkin’ Donuts
§ Allow a minimum of 3 weeks for a response

Next Steps
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§ Congratulations! Your State is Approved.
§ Request your location(s)
§ Secure volunteers
§ Promote your event
§ Day of Event Supplies
§ Have Fun

Next Steps
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§ Request your location(s)
§ Always work through your Special Olympics Liaison

§ Do not reach out directly to Dunkin’ stores

§ Wait to contact Dunkin’ stores until Special Olympics Liaison 
gives approval

Next Steps
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§ Secure Volunteers
§ Best to have a minimum of 5 volunteers, the more the merrier!

§ Rooftop, drive-thru, store entrance, Special Olympics table

§ Work with Special Olympics Liaison to secure athletes

Next Steps
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§ Promote Your Event
§ Issue press release
§ Invite local dignitaries
§ Special Olympics & Dunkin’ will work with local media 
§ Utilize social media

Next Steps

26



27



28



29



§ Have Fun
§ Bring props to grab attention
§ Donut Delivery
§ Online Auction

Next Steps
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Post Event
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§ Send donation totals to your Special Olympics Liaison
§ Update store manager(s) with grand total
§ Schedule a “Thank You” post on social media

Post Event
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